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IN THE CLAIMS 

Listing of Claims: 
Claims 1-8 (cancelled) 

Claim 9 (currently amended): A method for personalized profile based advertising 
associated with a network of hub processing units coupled to a plurality of mobile 
information processing units over the network, the method of personalized profile based 
advertising on one of the hub processing units comprising: 

receiving location data and user profile data from at least one mobile information 
processing uni t, wh e roin tho location data includes at le ast two rooordo for d e t e rm i ning 
a velocity of movem e nt of tho mobi l o i nformat i on process i ng unit ; 

determining the presence of at least one item inside a sales location, the 
item being identified within the user profile data: 

generating a personalized advertisement which includes a map wh i ch is 
based upon tho locat i on data as woll as a user profil e data associated w i th tho 
mob i lo informat i on process i ng unit, whoroin tho map providoe diroctiono l 
i nformation d e p e nd e nt on tho voloo i ty of movement of tho mobilo i nformation 
prooocs i ng oyctom to a s a le s l ocation linkod to tho advert i somon t which includes 
one of: 

a map providing directional information to an inner position within 
the sales location of the at least one item in response to the at least one 
item being present inside the sales location: and 

a map providing directional information of an inner aisle layout of 
the sales location in response to the at least one item being not present 
within the sales location. 

wherein the map is based upon the location data as well as the user profile data 
associated with the mobile information processing unit : and 

forwarding the personalized advertisement to the mobile information processing 
unit for display. 
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Claim 10 (currently amended): The method as defined in claim 9, wherein the mobile 
information processing units comprise mobi le information processing un i ts s e l e cted 
from tho group of information processing units consist i ng at least one of cellular 
phones, personal data assistants, car computer systems, wireless systems and 
personal communication devices. 

Claim 11 (cancelled) 

Claim 12 (previously presented): The method as defined in claim 9, wherein the 
generating a personal advertisement further comprises: 

adding at least part of the user profile data to the advertisement for display on 
the mobile information processing unit. 

Claim 13 (previously presented): The method as defined in claim 12, wherein the 
adding of at least part of the user profile data for display on the mobile information 
processing unit includes adding profile data selected from a group of profile data 
consisting of a name, interests, age, background, education, hobbies and other 
personalized data relating to a user. 

Claim 14 (currently amended): A method for personalized profile based advertising 
associated with a network of hub processing units coupled to a plurality of mobile 
information processing units over the network, the method of personalized profile based 
advertising on a first hub processing unit comprising: 

requesting location data and user profile data from at least one mobile 
information processing unit, whoroin tho l ocation data i ncluded at loast two rocortj for 
determin i ng a velocity of mov e mont of tho mobil e information proc e ssing un i t ; 

determining if the location data indicate if the mobile information processing unit 
is within a sales location and in response to the mobile information processing system 
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being within the sales location forwarding to tho mob i le information proc ess ing systom 
for d i sp l ay thereon, an intorior map of the sal e s locat i on wh i ch inc l ud e s a p e rsona l izod 
advert i somont basod upon tho l ocation data as wo ll ac ucor profil e dato associated w i t h 
th e mob i l e i nformat i on — proc e ssing un i t, wh e rein tho — map prov i doc d i roct i ona l 
i nformation d e p e ndont on tho vo l oc i ty of mov e ment of tho mobilo information 
proc e ss i ng systom to a dest i nation within sa le s location l i nked to th e adverti s omont 

determining the presence of at least one item inside the sales 
location, the item being identified within the user profile data: 

generating a personalized advertisement which includes one of: 

a map providing directional information to an inner position 

within the sales location of the at least one item in response to the 

at least one item being present inside the sales location: and 

a map providing directional information of an Inner aisle 

layout of the sales location in response to the at least one item 

being not present within the sales location. 

Claim 15 (currently amended): The method as defined in claim 14, wherein in response 
to the mobile information processing system being outside the sales location, 
forwarding to the mobile information processing system for display thereon, a 
directional map to the sales location which includes a personalized advertisement 
based upon the location data as well as the user profile data associated with the mobile 
information processing uni t whoroin tho map provided diroctiona l informat i on 
dopondont on tho v e locity of movemont of tho mobi l e informat i on proc e ssing system to 
th e sa les- location l inkod to tho advortisomont . 

Claim 16 (previously amended): The method as defined in claim 14, wherein the 
mobile information processing units comprise information processing units selected 
from the group of information processing units consisting of cellular phones, personal 
data assistants, car computer systems and personal communication devices. 

-4- 
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Claim 17 -22 (cancelled) 

Claim 23 (currently amended): A computer program product for providing personalized 
profile based advertising associated with a network of hub processing units coupled to a 
plurality of mobile information processing units over the network, the computer program 
product comprising: 

a computer readable storage medium readable by a processing circuit and 
storing computer instructions for execution by the processing circuit for performing a 
method comprising: 

receiving location data and user profile data from at least one mobile 

information processing uni t? where i n tho l ocation data i nc l ud e s at loact two 

r e cords for determin i ng a vo l oc i ty of movomont of tho mobi l o information 

p roc e ss i ng unit ; 

determining the presence of at least one item inside a sales location, the 
item being identified within the user profile data: 

generating a personalized advertisement which includes a map which ic 
bas e d upon the l ocation data oo wol l ao a usor prof i le data assoc i ated w i th tho 
mob ile i nformat i on proc e ssing un i t, wh e r e in tho map provides diroctional 
i nformat i on d e pendent on tho v e loc i ty of movomont of tho mobile i nformation 
procosc i ng system to a salos l ocation l ink e d to tho advertis e m e nt; and one of: 

a map providing directional information to an inner position within 

the sales location of the at least one item in response to the at least one 

item being present Inside the sales location: and 

a map providing directional information of an inner aisle layout of 

the sales location in response to the at least one item being not present 

within the sales location. 

wherein the map is based upon the location data as well as the user 
profile data as sociated with the mobile information processing unit: and 

forwarding the personalized advertisement to the mobile information 
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processing unit for display. 

Claim 24 (previously presented): The computer program product of claim 23, wherein 
the mobile information processing units comprise at least one of cellular phones, 
personal data assistants, car computer systems, wireless systems and personal 
communication devices. 

Claim 25 (previously presented): The computer program product of claim 23, wherein 
the generating the personal advertisement further comprises: 

adding at least part of the user profile data to the advertisement for display on 
the mobile information processing unit. 

Claim 26 (previously presented): The computer program product of claim 25, wherein 
the adding of at least part of the user profile data for display on the mobile information 
processing unit includes adding profile data selected from a group of profile data 
consisting of a name, interests, age, background, education, hobbies and other 
personalized data relating to the user. 

Claim 27 (currently amended): A hub processing system for providing personalized 
profile based advertising associated with a network of hub processing units coupled to a 
plurality of mobile information processing units over the network, the hub processing 
system comprising: 

means for receiving location data and user profile data from at least one mobile 
information processing un ft ?- wh e r ei n th e l ocat i on data includes at l oast two rocordc for 
dotormining a velocity of movomont of tho mobile i nformation proceooing unit ; 

means for determining the presence of at least one item inside a sales 
location, the item being identified within the user profile data; 

means for generating a personalized advertisement which includes a map which 
i s bas e d upon tho location data as we l l as a usor profile data acsooiatod with tho mobile 
informat i on — process i ng unit, whoro i n th e map providoo diroctiona l i nformation 
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d e p e ndent on tho voloc i ty of movom e nt of tho mob i lo inform a tion procoss i ng oyotom to 
o sa l oc l ocation linked to th e advort i somont; and one of: 

a map providing directional information to an inner position within 
the sales location of the at least one item in response to the at least one 
item being present inside the sales location; and 

a map providing directional information of an inner aisle layout of 
the sales location in response to the at least one item being not present 
within the sales location, 

wherein the map is based upon the location data as well as the user 
profile data associated with the mobile information processing unit; and 

means for forwarding the personalized advertisement to the mobile information 
processing unit for display. 

28. (previously presented) The hub processing system of claim 27, wherein the mobile 
information processing units comprise at least one of cellular phones, personal data 
assistants, car computer systems, wireless systems, and personal communication 
devices. 

29. (previously presented) The hub processing system of claim 27, wherein the means 
for generating the personal advertisement further comprises: 

means for adding at least part of the user profile data to the advertisement for 
display on the mobile information processing unit. 

30. (previously presented) The hub processing system of claim 29, wherein the means 
for adding at least part of user profile data for display on the mobile information 
processing unit includes adding profile data selected from a group of profile data 
consisting of a name, interests, age, background, education, hobbies and other 
personalized data relating to the user. 
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